WNBA



MISSION STATEMENT

The Washington Mystics organization Is dedicated to
providing affordable entertainment, serving as an
impactful community partner.and maintaining
accessibility to positive female role.-madels. ' ,.Supported
by passionate fans, the Mystics'are elite, hardworking
athletes striving to win a championship.
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WNBA OVERVIEW

« 2010 6 the 14t season
« Longest-vyrrmrk tvsjiwwmsrep {sqiruw wtsyv
+ 25 million fans?

» Multi-media asset portfolio of broadcast, digital, in -arena, events
and print

MISSION:
» To Lead 6 To Inspire 6 To Create Change

BRAND VALUES:

» Authenticity » Integrity

« Passion for Life » Teamwork

» Achievement » Community Involvement

» Dedication

1Source: Simmons 2007 (Attend game, watch on TV or buy merchandise)
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OUR PLAYERS

PROFESSIONAL, MOMS, ROLE MODELS, AND GLOBAL AMBASSADORS

« 5:; sj] xli {svphuw xst jJigepi tvsjiww
» 100% of U.S. WNBA players attended college/university

« Involved in their communities

« 42 former and current WNBA players participated in the 2008 Olympic Games




' EXPECT GREAT
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San Antonio Silver Stars Indiana Fever
Seattle Storm New York Liberty
Tulsa TBD Washington Mystics

12 teams in nine of the top 15 DMA's
Arena proximity to over 7o million people

Source: Nielsen Media Research 2008



WNBA FAN BASE

» An estimated 100 million female fans play basketball worldwide
» Women are responsible for 83% of all consumer purchases
» Most diverse fan composition of any professional sport
» 32% African-American
» 14% Hispanic

e \\\ bR



Percentage of fans who say they want
to buy products of the sponsors who
support their team

33.6% 328% 31.7% 30.0% 29.0% 27.3% 267% 265% 259% 258%

WHEBA NBA MNASCAR WTA LPGA

Source: ESPN Sports Poll 2007






A UNIQUE PARTNERSHIP



» Over 4,600 season ticket holders
» 1,700 new season ticket holders
» WNBA attendance leader (11,338)

» A new Event Level Club

» A new female-focused website, HoopsNHeels.com

» The Mystics Youth Summer League (More than 500 participants)
» Moved from last to third in WNBA website traffic

« 13 new corporate partners

» The DC Chamber of Commerce 2009 Emerging Business of the Year
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THE WASHINGTON MYSTICS

Boasts Premiere Talent on the Court:
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» The Mystics roster boasts world class talent including former
WNBA All-Star Alana Beard along with six collegiate All-Americans
including Beard, Lindsey Harding, Crystal Langhorne, Chasity
Melvin, Monique Currie and Marisa Coleman.

» Former University of Maryland stars Crystal Langhorne and
Marissa Coleman highlight the hometown appeal enjoyed by
SpoNsors.

And off the Court;:

» Passionate ownership with Global Business Leader Sheila Johnson
as Managing Partner.

» Experience and dedicated basketball Operations with Angela
Taylor as General Manager and Julie Plank as Head Coach

» Front Office with decades of marketing experience willing to go
above and beyond in ensuring strong partnerships.
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2009 v 2007: + 3,550 (46%)
2009 v 2008: + 2,242 (25%)

11,338

12,000

10,000 9,091

7,791
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6,000

4,000 -

2007 2008 2009

*WNBA Attendance Champion



DEMOGRAPHICS

Asian-American 4% Other 2%

African-American 48% Caucasian 46%

Source: Scarborough 2008



MYSTICS FANS

emale 53% 72% 83%
8 - 34 18% 43% 7%
4 25% 39% 68%
23% 18% 25%

Mystics attendees are those that have attended or visited a Mystics game in the past 12 months
Source: Scarborough 2009; Simmons 2009




MARKET COVERAGE

WASHINGTON DC

MARYLAND:

City County

. Baltimore + Charles

. Bethesda « Montgomery

. Bowie « TVvmrgi Ki

. College Park * Allegany

. Frederick « Anne Arundel

. Gaithersburg ¢ Calvert

» Hyattsville « Frederick

. Takoma Park ¢ Howard

. SilverSpring * Wx 2 Qev} U

» Rockville

+ Laurel

VIRGINIA:

City County

» Alexandria + Culpeper » Spotslyvania

+ Arlington + Madison + Stafford

« Fredericksburg « Fairfax + Prince William

» Fairfax + Orange » Fauquier

» Falls Church + Rappahannock « Clarke

+ Manassas + Loudoun + Frederick

+ Richmond + Page + Warren
+ Shenandoah




SPOTTED AT MYSTICS GAMES IN 2009

+ Andray Blatche 6 Washington Wizards (NBA)

+ Ann Wolfe 6 Eight-time World Champion Boxer

+» Arne Duncan 0 U.S. Secretary of Education

+ Billie Jean King 6 Grand Slam Champion / Founder of World Team Tennis
+ Caron Butler 6 Washington Wizards (NBA)

+ Cedric the Entertainer

+ C.VivianStringer0 Vy x ki vw Yrmzivwmx} [sqirua
+ Fran Drescher 6 American Film and Television Actress

+ Hilary Rosen 6 CNN Political Contributor

+ Janet Napolitano 6 U.S. Secretary of Homeland Security

» JohnKingb GRR Ri {w Erglsv 3 Lswx sj GRKY,

+ Lamont Jordan & Denver Broncos (NFL)

+ LeBron James 0 Cleveland Cavaliers (NBA)

+ Mike Sellers 6 Washington Redskins (NFL)
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mustcs ¢

® ON-COURT ®LED UPPER ©LED LOWER ® TELESCREEN ®BASKET  ®POLE PADS ®COURTSIDE
STENCIL SIGNAGE FASCIA STANCHION  Onescnendeteet — SIGNAGE

On each end of court



INTEGRATED MARKETING OPPORTUNITES

+ In-Arena
STICS &
. mSSENGER (
+ Print

» Broadcast

i) | CLICK FOR TIX

iqital ‘ SCHEDULE

PASS THE BALL BLOG
= ikl

» New Media

» Community

» VIP Hospitality

» Player Appearances comcast
= E SportsiNet

» Activation / Rights
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2010 MYSTICS SCHEDULE

DATE OPPONENT TIME
MAY

SAT. 15 @ INDIANA 7 PM
SUN. 16 @ MINNESOTA 7 PM
FRI. 21 NEW YORK 7 PM
SUN. 23 @ CONNECTICUT 3 PM
TUE. 25 @ SEATTLE 10 PM
FRI. 28 @ LOS ANGELES 10:30 PM
SUN. 30 CONNECTICUT 4 PM
JUNE

SAT. § ATLANTA 7 PM
FRI. 11 @ CHICAGO 8:30 PM
SAT. 12 NEW YORK 7 PM
SAT. 19 CHICAGO 7 PM
THU. 24 LOS ANGELES 7 PM
FRI. 25 @ CHICAGO 8:30 PM
SUN. 27 PHOENIX 4 PM
TUE. 29 INDIANA ESriie2 7 PM
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