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Los Angeles Sparks
superstar Candace
Parker drives to the
hoop against Lynx
center Nicky Anosike.
Parker became the first
rookie in WNBA history
in 2008 to win the
WNBA MVP Award.
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The Minnesota Lynx and the WNBA’s Dads and Daughters initiative supports dads and daughter of all ages to enjoy a special kind of bonding
experience at WNBA games. Dads and daughters alike are invited to spend an evening with the Minnesota Lynx while enjoying some great
time with their families. The Minnesota Lynx aim to unite families through the experience that is a Minnesota Lynx basketball game.

Dads and Daughters

Minnesota Lynx players and coaches make over 100 individual appearances year-round throughout the Twin Cities. Some of the team’s appear-
ances include summer schools, basketball camps, women’s shelters, libraries and many other local organizations and events. All requests for
player appearances should be directed to the Lynx Community Relations Department at 600 First Avenue North, Minneapolis, Minn. 55403 or
via fax at 612.673.1681.

New to the Minesota Lynx’ breast cancer awareness fundraising efforts this year is “Catwalk For a Cure,” an event held at the Mall of America
aimed at spreading breast cancer awareness throughout the State. The Lynx will transform the Mall of America rotunda into a fashion show to
raise funds to support the Jean Stankoski Scholarship Fund and the Minnesota Lynx Foundation. Jean Stankoski was a longtime Lynx and
Timberwolves employee who lost her battle with breast cancer in the fall of 2006. The Minnesota Lynx host Catwalk For a Cure to provide post-
secondary education scholarships to Minnesota students directly impacted by breast cancer in their families.

During the 11 days of “Lynx Live” that lead up to the first game of the 2009 season, the Minnesota Lynx players, coaches, and staff will make sev-
eral appearances in the community and in the media throughout the Twin Cities to further promote the passion and the excitement that comes
with Lynx Basketball and get fans excited for the start of the season.
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